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ABOUT THIS GUIDE

Welcome to the official brand guidelines of DiamondZone.

This guide was created to help you represent our identity with 
consistency, clarity, and confidence. Whether you're part of our 
team or a trusted partner, it ensures that every use of our brand 
— from logos to language — reflects the values that define us: 
development, discipline, and excellence.

Every detail ma�ers. Our logos, colors, fonts, and voice work 
together to create a unified standard that reinforces who we are 
and what we stand for.

Please use only the approved brand elements as outlined in this 
guide. Do not modify, stretch, recolor, or redistribute any brand 
assets without wri�en permission from DiamondZone 
leadership.

This guide and all brand assets within it are the property of 
DiamondZone ©2025. Unauthorized use is strictly prohibited.

DiamondZone    |    Brand Guidelines    |    Company Introduction    |    About This Guide
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OUR MISSION

Through elite training, disciplined habits, and a standard of 
excellence, we shape athletes who thrive in competition and 
life.

We don’t just build baseball and softball players. We build 
leaders, teammates, and resilient competitors.

At DiamondZone, we train under pressure — because pressure 
is where greatness is formed.

DiamondZone    |    Brand Guidelines    |    Company Introduction    |    Our Mission



6

OUR PILLARS

At DiamondZone, these four pillars define how we train, 
compete, and lead. They’re more than values; they’re standards 
we live by every day.

DEVELOPMENT
Individual growth is the foundation of long-term success. We 
develop the total athlete — physically, mentally, and 
emotionally — through focused, intentional reps. The process 
ma�ers, and we invest in it fully.

CULTURE
Culture isn’t a slogan. It’s built daily through effort, 
communication, and a team-first mentality. Our athletes 
compete with respect, represent with pride, and elevate those 
around them.

ACCOUNTABILITY
We do things right, even when no one’s watching. 
Accountability starts with our staff and is expected of every 
athlete. No shortcuts. No excuses. Just ownership.

EXCELLENCE
Excellence is earned through elite execution. From warmups to 
game time, we train with intent and represent with pride — on 
the field and beyond it. We chase the standard every day.

DiamondZone    |    Brand Guidelines    |    Company Introduction    |    Our Pillars



The DiamondZone Brand Framework 
defines the structure of who we are and 
how we operate.

It connects our identity, our on-field 
presence, and our cultural foundation into 
one cohesive system — built under 
pressure, driven by purpose, and sustained 
by discipline.

Every layer of this framework represents a 
standard: how we train, how we compete, 
and how we carry the DiamondZone name.

Built with purpose. Defined by pressure. 

7

our brand
FRAMEWORK
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ON-FIELD IDENTITY 
WORN WITH 

PRIDE
BUILT UNDER 

PRESSURE
DAILY 

DISCIPLINE
BE THE 

STANDARD

GRIT   GROWTH   GREATNESS
OUR CULTURAL FOUNDATION — HOW WE TRAIN

PRESSURE MAKES DIAMONDS
OUR IDENTITY — WHY WE TRAIN
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BRAND VOICE & TONE

At DiamondZone, how we say things ma�ers just as much as 
what we do.

Our brand voice reflects the same qualities we expect from our 
athletes: focus, grit, and clarity under pressure.

We speak with purpose. We don’t overhype. We don’t soften 
the truth.

We’re here to develop athletes, not just impress an audience.

Voice Traits
- Direct – Say what you mean. No fluff.
- Disciplined – Consistent, confident, and clean.
- Gri�y – Reflects work ethic, not flash.
- Grounded – Motivational, not cliché. Honest over hollow.

Tone Examples

We don’t chase a�ention — we earn respect.

DiamondZone    |    Brand Guidelines    |    Company Introduction    |    Brand Voice & Tone

Good Awful
Train under pressure. Perform with purpose. 

Pressure-tested. Purpose-built.

Consistency creates confidence.

Development happens here.

Overhyped, cliché language

Empty motivation

Inconsistent tone or slang overload

Unverified or vague claims
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OUR IDENTITY & PHILOSOPHY

At DiamondZone, we believe greatness isn’t given — it’s built.

We develop athletes who are strong, skilled, and mentally 
sharp, but we also train teammates, leaders, and competitors. 
Our program is designed to challenge athletes and shape 
character, using pressure as a tool for growth.

Our identity is defined by how we train, how we compete, and 
how we carry ourselves. It shows up in every rep, every practice, 
and every game. We wear it with pride and live it with purpose.

We believe in:
- Training under pressure because pressure reveals who 

you are
- Earning everything; nothing is handed out, everything is 

built
- Doing things right, even when no one’s watching
- Investing in habits, because consistency outperforms 

talent
- Building strong culture, where standards are lived, not 

spoken

This is what separates DiamondZone athletes, and it’s why we 
don’t just play the game.

We raise the standard.

DiamondZone    |    Brand Guidelines    |    Company Introduction    |    Our Identity & Philosophy
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signature logo 
& Usage
The full-color DiamondZone signature 
mark (Black and Teal) is the preferred logo 
for most applications and should be used 
whenever possible.

This mark is the foundation of our visual 
identity and must be displayed with 
consistency and integrity. It should never 
be altered in any way, including: stretching, 
warping, rotating, cropping, or recoloring.

When non-color printing or tonal 
reproduction is required, the black and 
white version of the mark may be used.

One-color variations (black or white) are 
permi�ed only when placed on their 
respective contrasting backgrounds for 
maximum clarity and visual impact.

Pressure leaves its signature. Teal and Black
For black backgrounds only.

White and Black
For black backgrounds only.

Black and White 
For light backgrounds only.
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signature Logo  
clear space
CLEAR SPACE & USAGE
To protect the clarity and impact of the 
DiamondZone logo, proper clear space 
must always be maintained.

No text, graphics, or background elements 
should enter this protected zone. Clear 
space is defined by the height of the "Z" in 
the logo, known as Z-space, and must 
surround the entire mark.

This ensures the logo remains clean, visible, 
and consistent across all applications.

SIZING REQUIREMENTS
To maintain visibility:

Digital: No smaller than 50 pixels wide
Print: Minimum width of 0.5 inches

These minimums preserve legibility and 
brand consistency at every size.

Sketch 1

Z space

Sketch 2

Space from Sketch 1
utilized around entire logo

Proper spacing around logo

Sketch 3

50 Pixels
Web

0.5” Wide 
Print
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signature logo 
Restrictions

To protect the integrity of the DiamondZone brand, all logo usage must strictly follow the 
standards outlined in this guide. Consistency in application isn’t just a visual preference — 
it reflects our commitment to discipline, excellence, and a�ention to detail.

Only official, approved logo files may be used. The DiamondZone logo must always 
appear in its original form, with proper proportions, colors, and clear space intact. Never 
recreate, redraw, or modify the mark. Use it only on solid, high-contrast backgrounds that 
allow the logo to remain clean, visible, and instantly recognizable.

The following are not permi�ed:
- Using unapproved, outdated, or modified logo files
- Stretching, compressing, skewing, or rotating the logo
- Recoloring the logo outside the approved pale�e
- Applying drop shadows, glows, outlines, gradients, or other effects
- Placing the logo over busy, low-contrast, or textured backgrounds
- Ignoring clear space, minimum sizing, or placement guidelines

These standards are non-negotiable. The strength of the DiamondZone brand relies on 
precise execution. If you’re ever unsure about a specific use, reach out to DiamondZone 
leadership for confirmation or guidance.

Situational Adaptations are approved excpetions. While recoloring is not generally 
permi�ed, temporary adaptations may be approved in limited-use cases, including:

- National holidays or observances (e.g., red/white/blue for Memorial Day)
- Co-branded campaigns where alignment is needed
- Promotional graphics that preserve logo shape, clarity, and purpose

Any adaptation must retain full logo structure, proper contrast, and may only be used 
with DiamondZone leadership approval.

Protect the brand. Respect the standard.
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Logotype 
& Usage
The DiamondZone logotype was designed 
to establish a bold, recognizable mark that 
complements our signature logo and 
reinforces the energy of the brand. This 
custom wordmark is confident, structured, 
and built to reflect the pressure-tested 
mindset we train by.

The logotype was developed by modifying 
the Boucherie Block typeface, sharpening 
its geometry and replacing the “O” in Zone 
with our diamond mark to visually connect 
it to our brand identity. The final design 
was then rotated on a slight angle to 
convey motion, forward drive, and 
intensity.

This angled layout is intentional and 
required. The logotype must never appear 
fla�ened, mirrored, or adjusted outside of 
the approved specifications in this guide.

Precision under pressure.

The teal version of this logo type is to 
be used on lighter backgrounds; 
specifically, pinstripes.  

The white version of this logo type is 
to be used on lighter backgrounds; 
specifically, teal and when Slugger is 
not a part of the design.
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Zone script 
wordmark
The Zone script is a custom wordmark used 
on uniforms, apparel, and select brand 
pieces. Its shape reflects confidence in 
motion. Earned through repetition, not 
style.

There are two approved versions: 
- With a Tail
- Without a Tail

The tailed version brings energy and 
tradition. The non-tailed version offers a 
clean balance when space, alignment, or 
function calls for it. 

This is a one-color mark. It may appear in 
Teal Pressure, Clarity White, Forged Black, 
or other leadership approved colors. 
Always use high contrast. 

Only official versions may be used. Never 
stretch, recolor, or alter the form. The script 
supports our identity but never replaces it.

Form follows pressure.

Zone Script - Compact (No Tail)

Zone Script - Full (Tail)
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The Foreman
& Usage
The Foreman is DiamondZone’s symbol of 
discipline, leadership, and grit. He 
represents the pressure-tested mindset 
that defines our athletes and coaches.

This character should be used in contexts 
that reinforce our standard: 

- High-performance programs
- Facility signage
- Elite training initiatives 
- Brand-marked apparel

When used correctly, the Foreman 
communicates strength, execution, and 
clarity under pressure.

The Foreman must not be recolored, 
mirrored, rotated, distorted, or paired with 
youth/mascot elements. Use only approved 
artwork on clean, high-contrast 
backgrounds.

Situational adaptations (e.g., co-branded 
campaigns or holiday gear) may be 
approved with wri�en permission from 
DiamondZone leadership.

Sets the standard. Built under pressure. 

Full-Color Foreman
Used in marketing, apparel, signage, 
and web design. Designed for light 
backgrounds and high-visibility 
placements that reinforce the brand 
standard.

One-Color Foreman (Black or White)
Used for embroidery, engraving, and 
monochrome printing. Ideal for tonal 
applications where simplicity, contrast, 
and clarity are essential.



DiamondZone    |    Brand Guidelines    |    Brand Assets    |    The Badge

17

The badge
& its purpose 
The Foreman Badge is a seal of excellence 
— a symbol of pressure, precision, and 
earned achievement. It’s used to designate 
elite programs, official gear, and certified 
milestones across DiamondZone.

This mark is not decorative. It’s awarded. 
When present, it signifies that the athlete, 
product, or moment meets the standard.

Use the badge for:
- Elite apparel & training gear
- Staff and coach-issued items
- Patches, nameplates, and certificates
- Select digital content 
- Holiday or premium packaging

The badge must appear in full form, with 
official colors and strong contrast.

Situational variants (e.g., B/W embroidery, 
metallics) require DiamondZone leadership 
approval.

Do not isolate, recolor, or modify without 
approval.

More than a logo. It’s earned.

Full-Color Badge
Used on official apparel, performance 
programs, and certified materials. 
Designed for full-color, high-impact 
applications where the badge reinforces 
elite status and execution.

One-Color Badge (Black or White)
Used for embroidery, stamping, or tonal 
materials. Ideal for gear, patches, or 
packaging where bold contrast and 
clarity are essential.
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Founder’s Mark 
& Usage
The Founder’s Mark is the emblem of our 
beginning and a reminder of the grit it took 
to build DiamondZone. Featuring the 
crossed pickaxes and “Est. 2016,” it 
symbolizes the work, pressure, and 
resilience that laid our foundation.

This mark represents heritage, not 
decoration. It is reserved for contexts 
where tradition, legacy, or commemoration 
is emphasized. The Founder’s Mark should 
always appear in its full form, unaltered and 
uncompromised.

Approved variations include 
black-and-white, black-and-teal, 
teal-and-black, or white-and-black 
executions, each to be used only on their 
proper contrasting backgrounds for 
maximum clarity. For select designs, the 
shield’s interior may be made transparent 
while keeping the outer form and pickxes 
in tact.  

The Founder’s Mark is a seal of origin — a 
reminder of where we started, and the 
standard we continue to uphold.

The foundation doesn’t crack.

Teal and Black
For black backgrounds only.

White and Black
For black backgrounds only.

Black and Teal
For light backgrounds only.

est. 2016 est. 2016

est. 2016

est. 2016
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chip & His 
journey
Chip represents the beginning — raw, 
uncut potential. He’s a visual cue for 
growth, effort, and becoming something 
more. Where the Foreman reflects the 
standard, Chip reflects the process.

Use Chip for:
- Player development content
- Camps, clinics, and youth events
- Firsts (hit, game, season)
- Community touchpoints 
- Internal tools (stickers, boards, etc.)

Chip is not a mascot — he’s a spark. His 
tone is fun, motivating, and aimed at 
younger athletes and families.

Do not pair Chip with the Foreman unless 
telling a clear progression story. Chip 
should never appear in elite, tryout, or 
pressure-themed content.

Situational adaptations (e.g., seasonal 
designs or motion loops) must be 
approved by DiamondZone leadership.

Growth takes pressure. 

Chip’s just ge�ing started.

Primary Full-Color Chip
Used on youth gear, print materials, and 
digital assets tied to development, 
firsts, or community moments. Ideal for 
high-visibility, age-appropriate 
applications.

Primary One-Color Chip
Used for internal stickers, engravings, 
simple merch, or print pieces where 
clarity and contrast ma�er more than 
color.
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chip & His 
personality
Approved Expressions & Use Cases

Chip’s expressive poses support fun, 
development-focused messaging across 
our youth materials and internal tools. 
These variants are intentionally designed 
and may only be used as provided.

Approved poses include:
- Waving
- Snarl (effort / focus)
- Thumbs Up
- Victory

Do not recolor, rotate, animate, or edit 
Chip’s form.

All usage must retain proper outlines, 
proportions, and brand colors.

Reaction Chip poses are reserved for 
internal tools, training incentives, and 
digital engagement only. Use respectfully 
and sparingly.

Cool Under Pressure

Chipping InChip Happens

Chip On My Shoulder
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retired 
artwork
Over time, DiamondZone has grown and 
so has the way we represent who we are. 
Our visual identity has evolved to be�er 
reflect the standard, culture, and mindset 
that define our athletes and our mission.

The marks shown here were once part of 
our brand system. They served us well in 
earlier chapters of our story, but they no 
longer represent the direction or standard 
of our current identity.

These logos are archived for historical 
reference only.

They are not to be used, reproduced, or 
circulated under any circumstances.

Please refer exclusively to the approved 
logos and brand elements outlined in this 
guide for all future applications.

Retired LogoTypesLegacy Logo

Molly the Miner
2017 - 2022

Molly the Miner is a Diamond Miner prior 
to our rebrand in 2023.  She was a main 

part of our softball branding. 

Manny the Miner
2017 - 2022

Manny the Miner is a Diamond Miner prior 
to our rebrand in 2023.  He was a main part 

of our baseball branding. 

Retired Mascots
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color 
Palette
Our color system reflects how we train: 
bold, disciplined, and forged under 
pressure. 

Teal Pressure is our identity. Energetic, 
focused, and earned through reps. It’s the 
color of growth under pressure.

Forged Black is our foundation. Sharp, 
disciplined, and consistent. It’s the edge 
that frames all we do.

Coal Gray is the process. Grit in its rawest 
form. Early mornings, quiet grind, work 
before results.

Diamond Dust is refinement. The outcome 
of pressure, reps, and a�ention to detail.

Clarity White is our standard. Clean, clear, 
and honest. It reveals everything, even 
what’s missing.

Dustline is worn grit. The soft tone left 
behind by effort. A subtle mark.

Every plate tells part of the story and 
defines what it means to train at DZ.

Pantone: 321 C
CMYK: 84 / 29 / 38 / 3
RGB: 3 / 138 / 150
HTML: 008C95

TEAL PRESSURE

Pantone: 2376 C
CMYK: 32 / 21 / 0 / 55
RGB: 78 / 91 / 115
HTML: 4E5B73

COAL GRAY

Pantone: 428 C
CMYK: 27 / 20 / 20 / 0
RGB: 193 / 198 / 200
HTML: C1C6C8

DIAMOND DUST

Pantone: NO INK
CMYK: 75 / 68 / 67 / 90
RGB: 0 / 0 / 0
HTML: 000000

FORGED BLACK

Pantone: NO INK
CMYK: 0 / 0 / 0 / 0
RGB: 255/ 255 / 255
HTML: FFFFFF

CLARITY WHITE

Pantone: 9184 C
CMYK: 0 / 10 / 60 / 0
RGB: 239 / 228 / 206
HTML: EFE4CE

DUSTLINE
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typography 
usage Boucherie Block

Boucherie block bold
AbCdefghijklmnopqrstuvwxyz
1 2 3 4 5 6 7 8 9 0   ! @ # $ % & * ?

Boucherie block bold italic
AbCdefghijklmnopqrstuvwxyz
1 2 34 5 6 7 8 9 0   ! @ # $ % & * ?

Boucherie block regular
AbCdefghijklmnopqrstuvwxyz
1 2 34 5 6 7 8 9 0   ! @ # $ % & * ?

Boucherie block italic
AbCdefghijklmnopqrstuvwxyz
1 2 34 5 6 7 8 9 0   ! @ # $ % & * ?

Headline Typeface

Used for titles, jersey names, standout 
phrases, and primary messaging.

Powerful. Commanding. Built to lead.

Boucherie Block is our headline voice. 
Loud when needed, sharp by design. Its 
angular structure and bold weight reflect 
DiamondZone’s intensity and presence. 
Whether it’s on a uniform or a promotional 
banner, this font is the first impression — 
and we make it count.

Usage Guidelines
- Headlines only — not for body text
- Do not stretch
- Use in all caps for maximum impact
- Maintain strong contrast with 

background
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typography 
usage

Neue Kabel
Neue Kabel ExtraLight
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

Neue Kabel Light
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

Neue Kabel Regular
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

Neue Kabel Book
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

Neue Kabel Medium
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

Neue Kabel Bold
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

Neue Kabel ExtraBold
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

Neue Kabel Black
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

Primary Body Typeface

Used for rosters, forms, athlete profiles, and 
extended text.

Clear. Balanced. Built for consistency.

Neue Kabel is our main voice for wri�en 
communication. It’s modern, legible, and 
grounded — the kind of typeface that says 
what it needs to say, without noise. It keeps 
content clean, professional, and aligned 
with our standard across both print and 
digital layouts.

Usage Guidelines
- Use for primary body text and 

extended content
- Ideal for rosters, program 

descriptions, and web content
- Maintain consistent font sizing and 

spacing
- Fonts can be outlined or italicized
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typography 
usage

ITC KABEL
ITC Kabel Book
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

ITC Kabel Medium
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

ITC Kabel Demi
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

ITC Kabel Bold
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

ITC Kabel Ultra
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRrSsTtUuVvWwXxYyZz
1234567890  !@#$%&*?

Secondary Body Type

Used for subheads, supporting text, labels, 
and light content.

Versatile. Structured. Built to support.

ITC Kabel offers flexibility while staying 
true to the DiamondZone aesthetic. It’s 
often used where hierarchy ma�ers, 
helping organize content clearly without 
overpowering the primary message. Clean 
lines and proportional spacing make it a 
natural fit for secondary applications.

Usage Guidelines
- Use for subheads, tags, and support 

text
- Pair with Neue Kabel to establish 

visual hierarchy
- Avoid using as a headline or in dense 

paragraphs
- Keep line height and spacing uniform 

across layouts
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SOCIAL MEDIA & DIGITAL PRESENCE

Our brand doesn’t just live on the field — it lives online.

How we present ourselves on social media and in digital spaces 
should reflect the same discipline, focus, and intensity we bring 
to training.

This guide ensures that all posts, graphics, and content align 
with the DiamondZone standard.

Tone & Content Guidelines
- Keep captions short, confident, and on-brand
- Focus on effort, growth, and execution
- Use approved logos, fonts, and messaging only
- Avoid slang, hype language, or overused emojis

Logo & Visual Guidelines
- Only use official logos — no filters, edits, or recoloring
- Never stretch, distort, or rotate any logo
- Do not use outdated marks or low-res screenshots

Core Hashtags
#DigDeeper #PressureTested 
#TheDZStandard #PressureProven

Core Emojis: ⛏
Use 1 max per caption (cleaner, more impactful)
Use in place of periods or in caption openers, not randomized.

Always tag @DiamondZone_Training in player highlights, 
training content, or wins.

DiamondZone    |    Brand Guidelines    |    Brand Assets    |    Social Media & Digital Presence
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Pinstripe
Pride
Uniform Set & Usage

Pinstripe Pride is a DiamondZone staple. 
It’s our most recognizable uniform, built to 
represent tradition, pride, and presence.

It is always to be worn with black socks and 
belts.

Pinstripe Pride pants are part of a 
dedicated set, but may also be worn with 
our Daily Standard jersey.

Pinstripe jerseys must never be paired with 
other pant styles.

This is considered our home uniform.

WORN WITH PRIDE.  
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coal
Pressure
Uniform Set & Usage

Coal Pressure is our modern take on grit.  
It’s a custom uniform named after the 
pressure that creates diamonds.

This set reflects toughness, simplicity, and 
execution. It is to be worn with black socks 
and belts.

Coal Pressure jerseys must not be worn 
with any other pant color.

Coal Pressure pants must not be worn with 
any other jersey color.

This is our primary away uniform.

BUILT UNDER PRESSURE.  



the
daily
Uniform Set & Usage

The Daily Standard is our training uniform. 
Built for reps, not flash. It represents the 
commitment, consistency, and work ethic 
that define our program.

This set is reserved for practice days and 
in-house events.

Daily Standard jerseys may be worn with 
white or Pinstripe Pride pants when 
needed.

This uniform must also be worn with black 
socks and belts.

DAILY DISCIPLINE.  

DiamondZone    |    Brand Guidelines    |    On-Field Identity    |    Daily Standard

30



DiamondZone    |    Brand Guidelines    |    On-Field Identity    |    Diamond Dust

31

diamond
dust
Uniform Set & Usage

Diamond Dust is our alternate uniform. 
Clean, focused, and shaped by repetition. 
It reflects the precision, poise, and 
discipline earned through consistent work.

This set is reserved for showcase games and 
select matchups.

Diamond Dust jerseys may only be worn 
with matching Diamond Dust pants.

This uniform must also be worn with black 
socks and belts.

PRECISION UNDER PRESSURE.
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Miner’s
Mark
Uniform Set & Usage

Miner’s Mark is bold grit. A uniform for 
statement moments. Sharp. Unmissable. 
Worn by athletes who carry the standard 
on their chest.

Our Miner’s Mark jersey may be paired 
with white, Diamond Dust, or Pinstripe 
Pride pants. 

Pair with white for contrast, Diamond Dust 
for tonal sharpness, or Pinstripe Pride when 
legacy presence ma�ers.

This uniform must also be worn with black 
socks and belts.

THE MARK MEANS MORE.
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Standard 
Issue
Uniform Set & Usage

Standard Issue is quiet grit. Minimal. 
Focused. A clean set for athletes who lead 
without flash. Steady, disciplined, and built 
for consistency.

This set is reserved for special events and 
select matchups.

Standard Issue jerseys may only be worn 
with matching Standard Issue pants.

This uniform must also be worn with teal 
––socks and belts.

BE THE STANDARD.
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Pinstripe
Pressure
Uniform Set & Usage

Pinstripe Pressure is our statement set. It is 
loud, electric, and unapologetic. It 
reimagines tradition with a jolt of 
confidence, built for athletes who don’t just 
play in the spotlight — they become it.

This alternate design channels the pulse of 
the DiamondZone community: bold, 
energized, and unmistakably present. A 
fresh twist on a timeless stripe.

Pinstripe Pressure jerseys must only be 
worn with matching Pinstripe Pressure 
pants. 

This uniform set must always be paired with 
black socks and belts.

WHERE PRESSURE HITS DIFFERENT.



Closing
statement
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CLOSING STATEMENT 

This isn’t just a brand. It’s a standard.

Everything in this guide was built to protect what DiamondZone 
stands for: discipline, development, and excellence under 
pressure.

Whether you’re wearing the logo, posting on social, or 
representing us at a tournament, your actions shape how we’re 
seen. This is bigger than design. It’s culture, identity, and 
accountability.

If you ever have a question, the answer is simple:
Does it meet the standard?

Need support?

Contact DiamondZone leadership for approvals, file requests, or 
brand guidance.
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